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Yenpakosa Tarbsana Hukonaesna, bausno JIlniaus BacuibeBna

MAPKETUHI'OBbII AHAJIU3 B CHCTEME ®OPMUPOBAHUSA
BIO/DKETA MTPOJJAYK

B cmamve paccmampusaromes snauenue MapKkemunz08020 anaiusd, e2o yeau, 3a0aqi, coOCmosHue 8
9KOHOMUYECKOU U YYemHO-aHAIUmMU4eckou cpede npoyecca 0100dcemupo8anus, packpulmsl OCHOBHbIE
Mooenu nogedenus 3ampam, odvema npouseo0Ced U NPUOLLIU 8 YCI0GUAX PLIHOYHOU IKOHOMUKU.

Kniouesvie cnosa: mapxemunzosvlii ananus, 0100xcemupoganue, 06e3y0blmMOYHOCHD, 3aMpamul,
8LIPYUKA, NPUOLLIL, YOLIMOK, YeHa, 00bem NPOU3B00Cmad.
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MARKETING ANALYSIS IN THE BUDGETING OF SALES
The article discusses the value of the marketing analysis, goals, objectives, and the state in the
economic environment, accounting and analytical budgeting process, disclosed the basic behavior of costs,
output and profit in a market economy.
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