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®OPMUPOBAHHUE KOHKYPEHTHOM CTPATETUHU
INPOMBIIIJIEHHOT'O IIPEAIIPUATHA HA OCHOBE
PE3YJIbTATOB ITPOBEJAEHUA SWOT-AHAJ/IU3A

B cmamve  paccmampusaemcs  memodonoeuss u  cooepoicanue  SWOT-ananuza  cpeowvi
GyHKyuonuposanus. npeonpusimus, NPeOnoCHLIKU U dMANbl HOPMUPOBAHUS KOHKYDPEHMHOU CMpame2uu
nPeOnpuUsmusL Ha OCHO8e Pe3yIbINAMmos AHAIU3A.

Kniouesvie crosa.: konxypenmuuie npeumywgecmsa, SWOT-ananus, Konkypenmunas cmpamezus.
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FORMATION OF THE COMPETITIVE STRATEGIES OF INDUSTRIAL ENTERPRISE
ON THE BASIS OF THE RESULTS OF THE SWOT-ANALYSIS
The article discusses the methodology and content of the SWOT-analysis operation of the business
environment, the background and the steps of forming competitive strategy based on the analysis results.
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