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Kammuckuit Ogier Uropesuy

S$SEKTUBHOE YIPABJIEHME IEJIOBOM PEINYTALMEN
KAK AKTYAJIBHE CIIOCOB INEPEXOIA POCCHUMCKHMX
KOMITAHUM
OT CTAHIOAPTOB KOPIIOPATMBHOI'O YIPABRJIEHUS
K [PUHIMUIIAM KOPIIOPATMBHOI'O IIOBEIEHMUS

B cmamve anamuzupyemcsi npoyecc nepexooa om cmanOapmos KOPHopamueHo20 YNpaeieHus K NPUHYUnam
KopnopamusHo2o noeedenust 6 Poccuu uepes spghexmuenoe ynpasienue 0enosoil penymayuu KOMAAHUU, KAK
BAIICHETIUUUM HEMAMEPUATIHLIM AKIMUGOM, 0000WEeHbl U NPOAHATUSUPOBAHBL OCHOBHbLE MEMOOUKU OYEHKU 0el060L
penymayuu.

Kniouegvle cnosa: rxopnopamugnoe nosedeHue, KOPnopamugHoe ynpaeienue, O0el08ds penymayus,
2YO08UILIL, MEMOObL OYEHKU Oel0BOU Penymayuu.

Kalinskiy Oleg Igorevich
EFFECTIVE MANAGEMENT OF BUSINESS REPUTATION AS A RELEVANT WAY
TO NAVIGATE RUSSIAN COMPANIES FROM THE STANDARDS

OF CORPORATE GOVERNANCE TO THE PRINCIPLES OF CORPORATE GOVERNANCE

The process of transition from corporate governance to corporate behavior in Russia via the effective
management of the enterprise reputation is analyzed. Main methods for evaluating enterprise’s corporate
reputation are analyzed and aggregated.
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