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«BBIXOIHBIE BYLYT LOJIMTBECA BECKOHEYHO» :
KOHLENUMS BPEMEHM B MEOVA-PEKJIAMHOM KAPTUHE
MUPA

Cmamus nocésujena uccie0o8anuIo Mexanuzmos Gopmuposanis COBPEMEHHOU MEOUAPEKIAMHOU KapMUHbl
Mupa, ee npOCMpaHcmeeHHO-8PEMEHHOLU Op2anUu3ayuL, 6 padome aHaIU3UPYemcs KOHYenyus BpemMeHU 8 peKiame.

Knouesvie cnoea: MeduapemaMHaﬂ Kapmuha wmupa, npocmpanHcCmeenHnHo-6peMenHas Oopcanu3ayusl
PEKNAMHO20 meKcma, 06pa3bl 6pEeMEHU 6 peKlame.

Yezhova Elena Nikolaevna
«THE WEEKEND WILL LAST FOREVER»: THE CONCEPT OF THE TIME
IN THE MEDIAADVERTISING IMAGE OF WORLD
The article is devoted to the formation of mechanism of modern media-advertising image of world; it’s
spatial and temporal organization; the concept of the time in advertising was analyzed in this article.
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