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E:xoBa Eiena HukoJsiaeBHa

«YECTHEIM BBITEH BHI'OOHO»: TPAHC®OPMALIMSI
IIEHHOCTEM POCCHUMCKOTI'O OBI[ECTBA B MEIMMHO-
PEKJIAMHOM IMCKYPCE

Cmampsi NOCBAWEHA UCCLCO08ANUIO MEXAHUSMOE (DOPMUPOBAHUS COBPEMEHHOU MEOULHO-DEKIAMHOU
KapmuHvl Mupa, npodieme mpancoopmayuu YeHHoCcme poccutickoeo 0bujecmsa noo IUSHUEM PEKIambl; 6
pabome 8bIAGIAIOMC COYUOKYIbIYPHbIE PECYPCbl MEOUTIHO-PEKIAMHO20 OUCKYPCA.

Knrouesvle crosa: meOuiiHO-pekiaMHas KapmuHa Mupa, mpaHcopmayus yeHHocmel poCCUuticKoil
KYIbmypel, NpoOiemMa COYUANbHOU OMGEEMCMEEHHOCMU PEeKIaMbl, RPUHYUNLL PEKIAMHOU NOMUMUKU 8
cpeocmeax maccogou ungopmayuu.
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“TO BE HONEST IS BENEFICIAL”: THE TRANSFORMATION OF VALUES
OF RUSSIAN SOCIETY IN THE MEDIA-ADVERTISING DISCOURSE

The article investigates the formation mechanisms of modern media and advertising world view, the
problem of transformation of values of Russian society under the influence of advertising; in research socio-
cultural resources of media-advertising discourse identified.
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