Anapeesa Mapus MuxaiiyioBHa
AHKETHPOBAHUE KAK METO/]
MAPKETHUHI'OBbBIX UCCJIEJTOBAHUU

B cmamve  pACKpul8aAomcsl n00X00bl K
AHKEemupo8aHuo KaxK Memooy MApKemUH208bIX
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CMPYKMYpa aHKem, Munoio2us UCNOb3YeMblX HA NPAKmuKe
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aHKemupogarue, e2o0 O0CMOUHCMEA U HedOCMAamKy
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SURVEY AS A METHOD FOR
MARKETING RESEARCH
The article describes approaches
viewing questionnaire surveys as a method for
marketing research, the recommended rules for
developing, structuring questionnaires, as well
as reveals types of questions used, especially in
a format like Internet survey, also dwelling on
its advantages and disadvantages.
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