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Ilposeden ananuz KOHKYpeHmocnocooHocmu
npeonpusmus Ha mamepuanax OAO «Monounwlii Kombunam
«Cmagpononvckuiiy. Bvisenenvl cunvHule u cradvle CmopoHsl
@upmbl, npedcmasnenvi OCHOBHbIE NOCMABWUKY, NOMPeOUmenu
u koukypenmol. Paspabomaner pexomenoayuu no nogviuenuio
KOHKYPEHMOCNOCOOHOCMU UCCIe0YeMOU OP2AHUZAYUL.
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EVALUATING RESULTS OF
COMPANY’S COMPETITIVE CAPACITY
The item offers a view on an analysis of the
competitive capacity (employing the data of the Stavropol
Dairy Plant). There is also a discussion of the weaknesses
and strengths of the company, as well as of the major
suppliers, consumers and the competitors. The item also
contains certain recommendations regarding improving
the competitive capacity in the company in question.
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