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CYIIHOCTDB U POJIb MAPKETHUHI'OBOI'O IOTEHIIUAJIA
TEPPUTOPHUU B YIIPABJIEHUU TEPPUTOPUAJIBHBIMH
OBPA30OBAHUAMMU

PCZCKpblGClel’HC}Z CYWHOCMb MAPKEMUH206020 nOmMeHyuala meppumopuu 6 ynpaeileHuu
meppumopualbHbIMU 06p6130661HM}lMM,' onucoeleaemcs pojlb MAPKEMUHe06020 nNomeryuala

meppumopuu 8 CO30aHUU cmpame2uu ynpaeieHus meppumopuaibHbIMu 00pas308aHUuIMuU.

Kniouesvie cnoéa u @pasvi: Mapkemuno6vlii NOMEHYUal mMeppumopul, nOMeHyual

MapkemuHea, ynpasieHue meppumopusamu, Cmpamezus, yeib, pUcku, haxmop pazeumus.
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THE ESSENCE (THE NATURE) AND THE ROLE OF AREA MARKETING
POTENTIAL IN THE MANAGEMENT OF TERRITORIES

This work presents the essence/the nature of area marketing potential in the management of
territories and describes the role of area marketing potential in developing area management
strategies.
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