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®AKTOP MAPKETHUHIT'A B KOHKYPEHTHOM BOPHBE
TEPPUTOPUI

Pacprmaemc;t CYuHOCmMb GIUAHUA Mapkemunea 8 eonpocax
KOHKYPEeHmMHOU 60pbObl MedHCOy meppumopuamu, Onuculéaemcst poiib MapKkemuHad
co30anuu cmpame2uy ynpasieHus meppumopuaIbHbiMu 00pa3o8aHusMu.

Kniwoueevte  cnosa:  mapkemume,  ynpasieHue — Meppumopusimu,
KOHKYpenmuas 60pvoa, cmpamezus, yeib, PUCKU, akmop pazeumusl.
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THE MARKETING FACTOR IN THE COMPETITIVE
STRUGGLE TERRITORIES
This work presents the essence/the nature of area marketing in
the management of territories and competitive activity describes the role of
area marketing in developing area management strategies.
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