MangeJsiH JdiieoHopa AciindexoBHa, I'yiakoBa Mapuna
BukropoBHa, ManBeassn Mukasiab MuxaiijioBuy,
Crenansin CBeT1aHa ApMaHCOBHA

IHCUXOJIOTHYECKHE U OTUYECKHUE
ACIHEKTbBI OBINEHHUS C TAHUMEHTAMMU B AIITEKE

ObcyscOeHvl  ncuxono2uveckue,  dmuyeckue U
OJeoHmonocuiecKue acnexkmoi npogeccuonHanvbHol
desimenvHOCU gapmayesmuueckux PAOOMHUKO8;

HeobXxoo0umble NCUXOO2UYECKUe Kadecmed Cneyuarucma-
nposu3opa u Gapmayesma, 8ANCHOCHb IMUX ACEKMO8 O
Gapmayesmuueckoti onexu.

Kniouesvle cnosa: ncuxonocuueckue
dapmayesmuueckas dmuxa U OeOHMONO2US,
nayuenm.
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PSYCHOLOGICAL AND ETHICAL
ASPECTS OF COMMUNICATING WITH
PATIENTS IN PHARMACIES
The item offers a view on psychological,
ethical, and deontological aspects of
pharmacists’ professional activities; there is
also a view on substantial psychological
features to be found in those employed in the
area of pharmaceutical business, as well as the
importance of such aspects for pharmaceutical
care.
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