domuna Esiena AekceeBHa
MNPOABUXEHUE OBPA30OBATEJIbHBIX
YCIOYI': TEHAEHIIUA U TIEPCIIEKTHUBbBI
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CEKTOpPEe MacCOBBIX KOMMYHHMKAIIMH.
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PROMOTION OF EDUCATIONAL
SERVICES: TRENDS AND PROSPECTS
The article offers a view on the promotion of

educational services provided by universities, as well as
the trends and future prospects in the area of mass-
communications.
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