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MEXIIOKOJIEHHBIE OCOBEHHOCTHU DKOHOMHWYECKOI'O
CO3HAHMUSA: TEOPETUYECKHUHN AHAJIN3 TPOBJIEMbBI

B pabome noxazano cmanosnenue cooepicanust NOHAMUsL IKOHOMUYECKO20 CO-
3HAHUS, COBPEMEHHOe NOHUMAaHUe CYMU U 00YCI08IUBAIOUUX IKOHOMUUECKOe CO3HA-
HUue akmopos; pacKpvleaiomcs MeNCNOKONEHHblEe 0CODEHHOCIU IKOHOMUHECKO20
CO3HAaHUs Yepe3 Oug@epenyuayuio yeHHocmel, paziuius 8 OMHOULeHUU K OeHbeaM U
cOOCMBEHHOCMU.

Knrouesvle cnosa: skoHOMUUeCKAss NCUXONO2US, DKOHOMUYECKOE CO3HAHUE,

Maaouee NOKoOJIeHUe, cmapuiee noKoleHue, yeHHocmu, aeHbEZ/l, coOOCMBEHHOCMb.
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INTERGENERATIONAL ASPECTS OF THE ECONOMIC
CONSCIOUSNESS: THEORETICAL ANALYSIS OF THE PROBLEM

In the article shows a content genesis of economic consciousness, modern un-
derstanding of economic consciousness and its factors; represented intergenerational
features of economic consciousness caused by values differentiation, differences in
money and property attitudes.
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