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HOMEHKJIATYPA CTATEHN U3IEPKEK
OBPAIIEHMNA B PASPE3E BUSHEC-ITPOINECCOB
CUCTEMBI TOBAPOABUXEHUW S
B cmamve paccmompen nooxoo Kk opeanuzayuu
yuema 3ampam 6 MOP2O8OU OpP2AHU3AYUU HA OCHOBE
ROCMPOEHUS HOMEHKIAMYPbl cmametl U30epicex obpaujeHus
6 paspeze namu BblOCICHHbIX OUHEC-NPoYeccos: OusHec-
npoyecc CHabICcerIss; OUBHEC-POYECC XPAHeHUs), OUBHeC-NPoYecc
peamzayuu; dusHec-npoyecc «Mapremunzogvle Uccie008aHusLy,
OusHec-npoyecc  «Ynpaenenue U KOHMpOIbY, YMO  NO360IUM
MAKCUMANILHO ~ Y4eCmb  6Ce NOHECEHHble U30ePICKU  KAK
opeanusayueli 6 yYeioM, MAaK U N0  CMPYKMYPHbIM
nOOPA30eNeHUSAM, OMEEUAIOWUM 30 BbINOJIHEHUE OMOETbHbIX
busHec-npoyeccos.
Kniwoueevte  cnosea:  nomenxnamypa, — cmamol,
cybcmambit, U30epiicKu 0opawenus, OusHec-npoyeccyl
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RANGE OF DISTRIBUTION COST
ITEMS IN VIEW OF BUSINESS PROCESS
MERCHANDISE SYSTEMS

The article reveals an approach to cost
accounting in a trade organization based on the
construction of a range of distribution cost
items in the context of the five selected business
processes: business process of supply;
business-process of storage; business-process
of selling; business-process of “Marketing
Research”;  businesS-process “Management
and control”, which would allow taking into
maximum account all the costs incurred both by
the organization as a whole, and by structural

units responsible for individual business
processes.
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