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XAPAKTEPUCTHUKA COLUAJIBHBIX HACTPOEHUU HAEMHbBIX
PABOTHHUKOB B PETMOHAJIBHOM COOBIIECTBE

JlaeTcsi COLMOIIOrNYECKas MHTEPIPETalis U ONEepPalUOHAIN3ALMS HOHITHA
«COIMAIbHOE HACTPOCHHE», aHAIU3HPYIOTCS [JaHHBIE SMIMPHYIECKOTO HCCIESIOBAaHHE
COLMAJIbHBIX HACTPOCHUI HaeMHbIX pabOTHUKOB B CTaBpOIOJIBCKOM Kpae.
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CHARACTERISTIC OF SOCIAL ATTITUDES OF
EMPLOYEES IN THE REGIONAL COMMUNITY

We give a sociological interpretation and operationalization
of the concept of "social mood", the data analyzed empirical study of
social attitudes of employees in the Stavropol region.
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