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Paccmompenni OCHOBHbIE npooremul
UHBECIMUYUOHHOU  NPUBTEKAMENLHOCU ¢ MOYKU 3PEHUs.
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opuenmupog. Onpedenenvl  HAKMOPbl  UHBECMUYUOHHOO
pazeumusi.
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POSITIONING OF THE STATE AS ONE
OF THE METHODS TO INCREASE THE
INVESTMENT ATTRACTIVENESS IN
SOUTH OSSETIA

The item offers a view on the main issues
regarding the investment attractiveness in term
of positioning the Republic of South Ossetia.
The authors offer a conceptual approach to
positioning the Republic of South Ossetia
following the target points. There are also
factors for investment development identified.
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